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Figure 1: Number and types of schools in Australia 
 
Source: ACARA National Report on Schooling Data 2013
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 Table 1: Amounts collected distributed by Screenrights  
 
Source: Screenrights Annual Report 2014–15 
    
 
 Figure 2: Breakdown in types of audiovisual material copied by Australian educational institutions 
 
Source: Screenrights Annual Report 2014–15
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 Chart 1: Online resources used by teachers in the last 12 months 
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 Figure 3: The complex nature of teachers’ work 
    
 
 Figure 4: Teachers’ curatorial role 
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 Table 2: Queensland University of Technology: sources of screen content for higher education 
 
    
 
    
 
 Table 3: Australian cinema screenings37
    
 
    
 
 Table 4: Australian Cinema (FLMOL1001), Federation University (2015) 
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 Table 5: Australian Cinema (COMM1033), RMIT (2015) 
    
 
    
 
    
 
 Figure 5: A sample of producers/services/distributers interviewed 
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http://tomorrow.org/speakup/2015_FlippedLearningReport.html
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 Senior Teacher 
    
 
 ACTF 
 Figure 6: Screenshot of the My Place website  
Source: http://www.myplace.edu.au/ 
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 Figure 7: Screenshot, dramatising the apology to the stolen generations on My Place  
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The online version of this report, in both high and low resolution can be found at: 
http://australianscreencontentproject.net/
